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It took a combination of prac-
tice and peer pressure to carry
Brad Walker over the pole-vault
bar for the first time. “My
eighth-grade classmates didn’t
believe I could make the jump
with the bar set at 9 feet,”
remembers Walker. “One kid 
bet me five bucks that I couldn’t,
so I went and cleared the bar for
him.” 

A decade later, Walker exhibits
the same drive that took him

aloft in junior high school. He is a two-time NCAA indoor
pole-vault champion and a four-time All-American, treading
the line between athletic achievement and maintaining his
3.5 grade-point average as a senior Marketing major. 

“I’ve had to prove myself numerous times,” he says, 
“but I do it the same way anybody with a 3.5 does it. I
spend a lot of time in the weight room when I can’t run,
and a lot of time running when I can’t lift weights. That
attitude translates to schoolwork as well.” 

Walker speaks in a straightforward, measured manner,
reminiscent of the pole vault itself. He radiates the feeling
that he won’t be sitting still for long, and that’s probably 
a good thing. Between his daily training schedule, a 
part-time high school coaching job, and a spring quarter
sales internship, who has time to sit still? With another 
win at this spring’s NCAA Indoor Championships, Walker
is now facing a new challenge. In July, he will travel to
Sacramento to compete with the best vaulters in America
for a position on the U.S. Olympic team. 

“I’m sure that the pressure going into an NCAA meet is
going to be absolutely nothing compared to going into the
Olympic trials, because you have one opportunity to make
it,” admits Walker. “But I don’t dwell on it. I think there’s
a really good chance I could make the team, as long as I’m
jumping the way I plan to.” 

Husky pole vault coach Pat Licari agrees, adding that
“Brad is in a group of six or eight guys who have a realistic
shot at making the Olympic team. Brad has always managed
his time very well. He really is an All-American in academics
as well as in track.” 

It hasn’t been easy for Walker to reach the level of athletic
and academic success he is currently enjoying. His greatest
setback came last spring, when an injury to his right hand

eliminated him from the last two weeks of the outdoor
track season. Walker was in a cast and out of competition
for 11 weeks, a devastating setback for a collegiate jumper
whose star had been on the rise. “I had a really difficult
summer,” Walker says of his injury. “I planned on graduating
in the spring of 2003, and I was going to try to go jump in
Europe and at the World Championships. Everything was
shut down and taken away.”

Walker could have simply ended his college career, but
instead he found another option. A junior year foot surgery
had forced him to skip a season of indoor competition 
eligibility. Walker decided to delay his graduation by a year
to take advantage of the holdover season. 

He could have coasted through three quarters of easy
classes while waiting for the season to start, but that’s 
not Walker’s way. He used his extra year in college as an
academic opportunity. “I was half tempted to graduate
with a general business degree,” he says, “but because of
the injury I decided to come back for the undergraduate
marketing option, as well as the elective sales certificate.” 

Though Walker makes it look effortless, it can be diffi-
cult to find time for his training, classes and internship.
There are a lot of late nights. “But that’s college life,” he
adds. “I think that every student has stayed up until 2 a.m.
at least once to write a paper. Just put in the work, and
you’re going to get the results.”

That philosophy may have served Walker well as a college
athlete, but training for the Olympic trials is putting him
to the test. 

“I’m in a different place than many other Olympic
hopefuls, because I’m still a collegiate athlete,” he explains.
“I still have to worry about both school and training. 
I still have to focus on getting good grades.”

The Olympic Games will be in Athens, Greece, this
August and Walker speaks animatedly at the prospect of
training with other Olympians on the island of Crete.
Whether Walker spends his summer along the coast of the
Mediterranean or the Pacific has yet to be decided, however,
and through all the pressure he is keeping one eye on the
horizon. “I don’t have any immediate aspirations right now
other than just to keep jumping,” he says, “so I’ll definitely
be looking for sponsorships after graduation.” 

Keeping with his straightforward manner, Walker is real-
istic about his future. “It’s pretty likely that I won’t be able
to survive off pole vaulting forever,” he says. “It’s my business
degree that will support me for the rest of my life.”

Putting in the Work
Marketing Major Vaults Toward a Chance at the Olympic Games

By Aaron Ragan-Fore

Fed CEO Pays Visit to First-Year MBAs

By Steve Hill

Robert Parry, the CEO and president of the Federal Reserve Bank of San Francisco, spoke to
first-year MBA students on campus during a March visit to Seattle.

Students crammed into the Boeing Auditorium and hung on every word as Parry shared
insights about the economy, the banking industry and the Fed’s quick response to the 
terrorist attacks of Sept. 11, 2001. Parry’s visit coordinated with the winter quarter industry
theme — financial services. The themes change quarterly and serve as a means to ground
learning within the context of a real-world industry.

The key to the Fed’s success, according to the 18-year veteran chief executive, is its ability
to remain largely insulated from politics. Because Fed decisions don’t have to be ratified by
the president or Congress, the nation’s central bank is able to focus exclusively on what is in
the best interest of the economy, Parry said. And because Fed officials aren’t elected, they can

focus on long-term economic goals, such as low and stable inflation and maximum sustainable growth, without the more
immediate concern of winning an election. 

He also shared with students how the Fed did its part to send a message to the American public and the world during
the 9/11 crisis. Within hours of the attacks, he recalled, the Federal Reserve system was up and operating.

“That said a lot,” Parry told the students. “It gave the public and the markets confidence that the Fed was doing its
part to keep the economy from grinding to a halt.”

Karma Hadjimichalakis was the UW faculty member who organized Parry’s visit. His speech tied closely into her
domestic and international macroeconomics class, which examines what causes recessions and booms and the factors that
affect interest rates, exchange rates, wages, prices and productivity.

“Robert Parry has spent 18 years at the apex of monetary policy-making and in his remarks he took students behind
the scenes for an insider’s view of the art and science involved in making monetary policy,” Hadjimichalakis said.

Parry followed up his speech with an extensive question and answer session, which Hadjimichalakis said allowed 
students to try out the ideas they had been formulating in her class.

EMBA Recognizes Four Alumni Business Leaders

The Executive MBA program honored four alumni during its 2004 Celebration
of Leaders gathering. 

Alice Ray (MBA 1987), who founded Ripple Effects, and Jens Saakvitne
(MBA 2000), who, as CEO of RTI Donor Services, established a tissue donation
program for the state of Montana, were presented with Outstanding
Community Leadership Awards. Michael Fancher (MBA 1986), executive editor
and senior vice president of the Seattle Times, earned an Outstanding Business
Leadership Award. Dennis Weston (MBA 1987), senior managing director of
Fluke Venture Partners, was given an Outstanding Entrepreneurial Leadership
Award.

Orin Smith (BA 1965), the president and chief executive officer for Starbucks,
was the keynote speaker at the third annual celebration.

From left, ALICE RAY, DENNIS WESTON, 

JENS SAAKVITNE AND MICHAEL FANCHER, 

WERE HONORED AT A RECENT EMBA EVENT.


