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NEWS AND NOTES

“The Apprentice” Comes Casting at the UW

The stark HUB util-
ity room, with its folding 
laminate tables and mod-
ular metal chairs, is a long 
way from the boardroom 
in Trump Tower.

But don’t tell the UW students and alumni who have 
lined up outside to audition for “The Apprentice,” and its 
spawn, “Martha Stewart’s Apprentice,” to air next fall. They 
won’t believe you.

Take Tom Jones (BA 1998), a first-year evening MBA stu-
dent, who has the day off from his human resources job.

Wait a minute. Has the day off?
“Okay,” he admits, “Took the day off.”
To make the most of his shot, Jones has come prepared 

with a photo of himself doctored to look as if he’s wearing 
the billionaire’s famous swooping coiffure. But his intent 
is all business. “It’s called ‘The Apprentice,’ ” he says. “It 
would be an amazing opportunity to work for and learn 
from someone like Donald Trump.”

“I think he’d be perfect for Martha Stewart,” jokes a voice 
from a couple of places ahead. It is Analisa Burley (BA 1997), 
a friend of Jones from undergrad days who is game for a chal-
lenge beyond her telecommunications marketing job.

Toward the head of the line, pacing nervously, is Emil 
Nisanov, a senior marketing/management major, originally 
from Azerbaijan. He says he’d tell The Donald, “If you want 
great ratings and a good employee, I’m the man for the job. 
I’ve always been an entrepreneur and I’m not afraid to voice 
my opinions. I’ll do whatever it takes.”

Soon, Nisanov is called into the room and greeted by a 
pair of casting agents who could have stepped off the set 
of “Sex and the City,” with the heels, handbags and haute 
attitude to back it.

The three-minute interview breezes from a discussion of 
Nisanov’s first name –“Lime backwards,” he quips—to his 
garage-based sales ventures to his oddly effective method of 
learning English in three months by watching episodes of 
“The Fresh Prince of Bel-Air.”

“So why do you want to be on a show like The 
Apprentice?” asks one of the agents.

“I’m destined for this…” Nisanov begins.
Afterward, there’s no telling how well he came off. He 

can only hope he has portrayed himself as an entrepreneur 
cut from the same cloth as Trump. Well, nearly. “I’m right 
there,” he says. “Not sure about the pink ties, though.”

Husky Academic All-Stars are (Almost) All Business

The Business School holds nearly a controlling share of Academic All-Stars at the UW this academic year. Five of ten 
Academic All-Stars, selected by the Husky Athletic Department in recognition of exemplary athleticism, academic achieve-
ment, leadership and community service, are majoring in business. They are:

Paige MacKenzie – a junior golfer majoring in business administration with a GPA of 3.65, MacKenzie earned all-American 
honors in 2004 with an 11th place finish at the NCAA Championships, the best-ever by a UW women’s golfer.

Travis Boyd – a junior distance runner majoring in marketing with a GPA of 3.79, Boyd earned first-team Academic  
All-Pac-10 honors in 2004 and placed 13th in the 10,000 meters in the Pac-10 championships as a freshman.

Jamie Gibbs – a senior cross country standout studying marketing with a GPA of 3.50, Gibbs led the Huskies to appearances 
in the NCAA Championships in each of her three seasons.

Alex Vlaski – a senior tennis star concentrating in international business with a GPA of 3.47, Vlaski is the first two-time 
tennis All-American in UW history and winner of the 2003 ITA All-American Championships, one of three “majors” in  
collegiate tennis; he also reached the semifinals of the 2003 NCAA Championships.

Kate Soma – a senior pole vaulter majoring in marketing with a GPA of 3.52, Soma is a three-time NCAA All-American 
who finished second in the NCAA outdoor (2004) and indoor (2005) championships. Her school-record clearance of  
14 feet, 3.5 inches ranks as the seventh-best in NCAA history.

NEWS AND NOTES

Ownership and use of digital material were primary themes 
of the Business School’s fifth-annual E-Business conference. 
The February 11 event Northwest eBusiness 2005: Capturing 
Value in the Information Economy provided a forum for 
industry leaders and UW academics to discuss ownership 
and rights management in the face of business’s new, high-
tech landscape.

An issue at the forefront of the digital revolution is that of 
the so-called “open source” software movement, which man-
dates that software source code should be made available to 
users for product customization. Major arguments on both 
sides of the ongoing debate were featured in a conference 
breakout panel.

Jeff Ayars, a general manager at digital media provider 
RealNetworks, disputed the image of open source advocates 
as “zealots” who are “clouded by religious fervor.” Ayars com-
pared the potential technological advancements offered by 
open source to the scientific revolution sparked by Newton’s 
discovery of his laws of motion. Ayars humorously likened 
corporations’  “closed source” policies to a scenario in which 
Newton keeps the laws of motion secret, and begins selling 
a line of weapons that maximize on his knowledge. 

Martin Taylor, general manager of platform strategy at 
Microsoft, supported his company’s decision not to pursue 
an open source business model, and pointed out that keep-
ing source code private spares individual users the burden of 
quality control. Taylor said the judicious use of open source 
can enhance free enterprise, and added that Microsoft views 
open source software much the same as any other compet-
ing product. 

“We’re not actually anti-open source,” Taylor told confer-
ence participants.

Steve Davis, president and CEO of Corbis, a virtual 
image warehouse and intellectual property rights manage-
ment company, presented a graphics-laden multimedia 
keynote speech on the mandate of the digital rights industry 
to “marry art, commerce and technology in a meaningful 
way.” 

Describing the emergence of the digital imagery property 
rights arena, Davis said that some critics worry that the 
Internet revolution has “created a monster” in the creative 
fields, in that widespread ease of digital product distribution 
leads to a belief that “copyright should simply go away.”

Davis spoke of the challenges of thriving in the digital 
licensing field, stressing to the audience, “98 percent of what 
we sell, we don’t own. 

“We’ve got one of the hardest challenges in the world: 
how to market to marketers.”

Responding to the common perception that virtual prop-
erty copyright is difficult to protect, Davis cited monitoring 
systems such as digital watermarking of copyrighted mate-
rial. “Creatives are probably better protected today than they 
were 10 years ago in an offline environment,” he asserted.

The conference also included panel discussions on the 
safeguarding of digital art and consumer privacy protection 
in the Internet age.

Complete coverage of Northwest eBusiness 2005: Capturing 
Value in the Information Economy, including free links  
to a video library of all panels and talks, is available at  
www.ebiz.washington.edu. 

— Aaron Ragan-Fore

E-Business Conference Addresses Digital Ownership Issues




