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Marketing Yourself as a Freelance
Barbara Emehart, kS
Freelance Madical Writer

Ten Key Steps in Freelance Marketing

1. Enow vourself. The objective of knowing vourself better 1= to bettar define vour
0 market (step #2) and develop your product (step #31.

@ar6ara R}neﬁaﬁ g = Tzke a perzonality test.

= Evaluate vour goals, objactive, motives.

= Lists yvour strengths and wezknesses, personal preferences, fears.

=  Ba mmtrospective and wnte this all dewn. :
WORKSHOPS  emanch yous aiche et |
=  Undertake an ordaily, objective evaluation of whe might buy vour +

MAR KETI NG = Start a list or database.

List your skills.

»  Identify areas such as services, subjects you cover, media, efec.
Create winning sales materials. The Delaware Valley Chapter
»  Basic needs include 2 busmess card, resume, list of services and to

My respon3|b| I |t|es were: = Additional needs: brochuras, web sita, letterhead, company loge.

Beach out and disseminate materials to vour niche market.

8’ Developed - = ceold calling, networking, direct mail, ate.
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¢ Developing marketing materials that highlight your strengths
8’ Prepared e Preparing and presenting writing samples
handouts e Selling yourself to new clients

g Presented and Barbara Rinehart is a freelance medical writer with over fourteen years experience in pharmaceutical
and marketing writing. She has covered numerous therapeutic areas including: oncology, neurology.,
moderated endocrinology. women’s health and complementary medicine. Ms. Rinehart has been an AMWA
R member for 14 years and has presented round tables and workshop topics on both a local and national
audience p—

participation

“There are no rights or wrongs in markenng, only 1deas.”
Barbara Rinehars
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