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overall market and 63% of the private sector market. Our Engerix vaccine represents
50% of the overall market. Price pressures confinue to be experienced throughout the
market.

Market for Hepatitis A & B

Hepatitis A: The hepatitis A adult market continues to hold a significant opportunity for
marketplace expansion, Growth will occur primarily due to these factors:

+ Sexually at-risk adults

» Roll-out of Havrix direct-to-customer (DTC) marketing in the MSM {men having
sax with men) segment

« Adult hepatitis C patients
« Continued growth in the travel segment

Hepatitis B: The hepatitis-B adult market, in contrast to the hepatitis A market, is
shrinking. The two main market segments — OSHA healthcare and public safety — have
been largely satisfied and are limited fo new entrants. The adult market for hepatitis-B
vaccine generated approximately $200 MM in 1988. Opportunity in the hepatitis-B
market will come from growth in two different areas:

» Sexually at-risk adults

« Adult hepatifis C patients

MSM (men having sex with men): The MSM market is a $400 million market. The
MSM patient population has been clearly identified by the CDC for being at risk for both
hepatitis A & B. In spite of vaccine availability for hepatitis A & B for 5 and 10 years
respectively, immunization rates are low. The CDC esfimates for vaccine coverage are
10% or lower. Recent SB market research from gay friendly neighborhoods in 4 major
cities indicates immunization rates of 20% for A and 30% for B. Hence 3.5 million
individuals are either unvaccinated/uninfected. There is still an enormous market
opportunity in this segment. Since there are strong recommendations in place,
consumers nead educational messages that speak specifically to the segment while not
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