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cdge about digital has also increased. Awarencss that the cable com-
pany offers such @ service has incressed 10 67 percent from 51 per-
cent Last year and nearly seven ool of ten (68 percent) of thoss iware
have some knowladpe of whal the cable company offers—making

DCC. .. Pliﬂummu a New Dimension the net of cable subscribers who have beand of digital cable service

: and have some knowledge of what is being offered 46 peroent com-
in CATV Customer Service ol st g

As far o small dish systems are concerned, B5 percent of cable
subscribers in our sample are aware of this cable alernative. and
wpwards of 30 percent know that small dish satelliie systems offer a
bt of channels. Tmponant this year, no respondents say that DBS
offers more vanety and selection 0 cosmparison (o cable (compared
1o B percent i 2000 and 11 perceni n 1%} According 1o Stephen
Liehmann, President of 5. Lichmann & Associates, Ine_, "Char stisdy
demonsirates thai cable systems offering digital have had a banmer
Wi, m:'ing & murket share well ahowe the 15 percenl shretch tar-
pet of ust two years ago, and more than doubling the market share
of sasellite among their present cable castomers. Total digital market
share—cable v satelliie—amaong ol cable passed households, will
be @ key industry melric going forwand!™

Interest In Digital Features

'Rr;g.\rlllr,:u. of whether cable or satcllite delivered, the servey
wshowws that more reliable service with lewer outages (54 percent), the
interactive on-scroen program gaide (53 percent), digital quality pic-
e {33 percent), and pew special imerest chamnels from companies
like ARE. Discovery, Fox, Tumer, ESPMN, and MTV (51 percent) are
the hlghﬂ.l rated pt'n.'l'l'n:ﬂl ud-unr.ugm of digatal

The mast Frequently cited reason for actually signing up is ™o
have more channels™ (cited by 24 perceni of digital subscribers ) and
“hetter picture quality” and “good price for what offered” (14 per-
cent each), Omce in the howne, the top-rated digital feateres among
all digial sobscribers are dagital qualsty TV pacture (high valise i
ing among T6 percent of all digital subscribers) and the iMeractive
guide (75 perceni )

Features include. TiVe, Replay, Interactivity
The survey findings alwo reveal growing interest in interacive fea-
VR TEChI'IEIIDﬂjI’ tures, Cable subscribers express substantial levels of imerest i hav-
Web Access iy "-'l"l-t-lunl.'tn:muill:u.'_ and the .uhllll"‘ lor crisle your own TV achad-
ube with sutomatic recondings @ well as video-on-demand.
Speech Recognition Among the Imemet TV players, on the other hand. the only one
Pay Per View Ordering with an appreciable level of awareness is WEB-TV (6% percent).

and Hkely purchase behavior Tor Tive o af 13 percent of cable sub-
scribers who say they are very likely or likely w parchase the sys-
tem for $490 and pay 4 monthly fee of $9.93 for service 2

Technician Applications

Ower 500 CATV operations both nationally and inter-

nationally choosa DCC. Shouldn't you? About The Survey

Thiss survey SNdngs repiesent only & emall pan of Digiel TV
= VI, & comprehensive study of Bhe markel polential for digial ielevi-
alBala sion services. Digilad TV VIT provides s subscribens with e (atess
2 Ll B milonmation on the abifudes, niemests anhd ely puichass behavior

of conaurmers in madels where dighal 4 being markeled 1o con-
sumers. The sludy is svalable for purchase. it includes data tabu-
Eationa, and & comprenensive repart Inom the suthars,

Honowilz Associates, Inc. & & markel research and consulling
company specalizing n ke media, intuding cabls, enteramment,
tesdecommunications and Inemed. Wabsibe: www hoowhzassoc-
atag.com; E-mail; howardh & horowitzassociates. com, S Liebmann

[IIL[II COMMUNICATIONS

To bearn more about DCC and its products, & Associates is o stralegic marketing firm whose chens inclde
call 800.723.3207 or visit «dccusa.coms. major cable companies, natworks and satedite providers. E-mad:
SELiebmann @ acl.com.
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